
BODY SCANNING FOR A NEW SHOPPING

Could 3D body scanning be the answer to the problem costing retailers a fortune ? Online clothes buyers have many
expectations of their shopping for the fashion industry,â€• adds Cory Sarrett, consultant for New Orleans.

One investigation found that the actual waistband measurement for a pair of size 6 jeans could vary by more
than five inches across brands. This kind of customization represents "a huge shift in the industry," says
Sophie Marchessou, a partner at McKinsey who consults on retail brands. Shutterstock Amazon is reportedly
inviting people to participate in a 3D body-scanning survey. More than half of those who haven't, however,
cited fit-related reasons for their reluctance to buy clothes online; a smaller percentage noted the hassle of the
return process. Therefore, 3D body scanners may not always be a useful tool that will make the shopping
process easier. Body scanning in a non-contact, 3D measurement system that uses infrared depth sensing and
imaging technology to produce a digital copy of the surface geometry of the human body. The goal of the
project is to collect data from across the nation to help better understand people who have the same clothing
size but are different body shapes. It's not a stretch, says Ruddell, to envision such technology embedded in
mobile phones, and some reports suggest that phone suppliers are already exploring the possibility. The
company then uses those measurements to tailor a garment in a dozen or so places before shipping it out.
Litchfield, for her part, imagines a world "where stacks of apparel inventory and sizes are eliminated,
everyone has their measurements in a digital wallet, and all clothing is created on-demand, personalized to
each person. The project, managed by Select Research and backed by Innovate UK, will be undertaken for the
first time in 17 years. While custom-made clothing might save retailers money on returns and overstock,
Marchessou says it's not yet sustainable for most brands to ship out custom-produced single orders. On a
smaller scale, though, some designers have experimented with 3D printing as a means to find better fit and
give consumers more personalization. This generates a silhouette of the shape, and an extensive list of body
measurements. Over measurements will be collected from each person taking part, measuring seven areas of
the body â€” both arms, both legs, chest, pelvis and the abdomen in 3D â€” so it can similarly capture body
volumes for retail clothing. This includes a scanner and measurement extraction software. Philip Delamore
from the London College of Fashion estimates that 30 to 60 percent of clothes bought online are returned.
Most of your life is already digital â€” your friends, your music, your bank account â€” all accessible on-line,
but your body is not. Fast, accurate and easy. Participants are asked to complete an online survey that
determines how much their weight and fitness have fluctuated in the past year, and whether they have plans to
lose weight, the Journal reported. Now, body scanning becomes a powerful platform for many retailers to
provide the personalized fit and service their customers have always wanted. Manufacturers could use such
virtual shopping to assess customer acceptance of designs before mass-producing them.


