
QUANTITATIVE RESEARCH METHODS IN BUSINESS

This course deals with basic concepts, philosophy, and theories of â€œquantitative research methods for business
studyâ€•, acquaints participants.

Focus groups If you choose to host a group discussion with a panel of selected people, choose no more than
five to eight participants. Make sure you speak to a good number of each type of customer so you get the
clearest view. Quantitative research is generally the chosen method within the "hard sciences", but can be
utilised across any field when appropriate, and is used to develop conclusive and objective answers.
Qualitative research tends to be cheaper to carry out than quantitative market research as the need to recruit
large volumes of participants or use extensive methods is not as great. The analysis and result of a survey can
also be processed with speed too. Nor does it often consider the context of the data, and the "why" and "how"
of the phenomenon which may or may have occurred. Qualitative research is a methodology which focuses on
how people feel; what they think and why they make certain choices. Where do you begin? These can be
conducted face-to-face with a clipboard and pen, over the telephone, via post or email, online or via your
website. Start your day free trial How to carry out quantitative research Quantitative market research typically
includes customer surveys and questionnaires. An example: How many sales have we made in each country
this year? You're now subscribed to receive email updates! The most important aspect of any successful
market research questionnaire or survey is that it is straightforward and written in easy-to-understand, direct
language. Quantitative research techniques Choosing how to conduct your survey is an important issue. So,
what are the differences between quant vs qual research methods and how can they help businesses like yours
to grow? Manage conversations, files and tasks within the same cloud-based tool. The key to any successful
business is the ability to make well informed business decisions. What is quantitative research What is
quantitative research? For organisations, quantitative methods can be used in order to perform market
research, monitor KPIs, manage sales figures and evaluate the potential success or likelihood of success for a
project. These are general surveys that are completed by large groups of pre-selected consumers online. How
are the needs of your target market changing? Are you unsure what is qualitative research? This generally
leads to more conclusive and objective answers to well-defined research questions. It is an important first step
before you undertake many key marketing tasks including preparing a marketing plan , doing SWOT analysis ,
product development , branding and pricing. Quantitative research This is research based on larger samples
and is, therefore, more statistically valid. Given that these opinions are often obtained from small numbers of
people, the findings are not necessarily statistically valid. The data itself can be analysed in any number of
ways, from simple methods, to complex statistical software, dependent on the information and depth of
analysis required. With any methods, the sampling of observations or candidates must be considered carefully,
and whether or not this can be used to draw accurate conclusions with regards to phenomena. A company
manager or business economist could use regression analysis to estimate the effect of advertising expenses on
the company's profits. Survey questions have to be carefully considered so that the results provide meaningful
data.


