
SOCIAL MARKETING EXAM REVISION

Study 34 Social Marketing Exam Questions (1) Deck flashcards from kyle w. on Objective and task - review objectives
and goal identify the tasks associated.

Ultimately, this includes the 4 Ps of marketing: product, price, place and promotion. Place The internet age
has introduced new challenges when it comes to reaching your customers. Review of the examination process
overview of Paper 1 and 2. You will also be required to complete two x one hour online examinations.
Understand how to calculate social media ROI. Identify the hidden costs of social media. Determining this
will be a critical factor in revenue for the brand as it will impact profit, supply, demand, and how much
marketers should spend on a promotion or marketing strategy. With the exceptional access offered by B2C
marketing solutions , marketers can now promote products easier, more effectively, and with more
personalization than ever before, thus leading to greater outcomes and ever-increasing expectations. Contact
our team How is the social media marketing diploma assessed? Feedback during the teaching period A
feedback activity defined by the course instructor will take place approx. Learn the importance of agile
planning. The Specialist Diploma in Social Media Marketing is suitable for people who are responsible for the
planning, execution and management of social media campaigns. Learn how to select influencers. Where will
my qualification be recognized? The fee includes all course content and the examination fee first attempt only.
There may be new methods made possible with these types of technological advancements, but old concepts
still ring true. Module 4: Step 2 â€” Social listening Develop social listening to understand customer
preferences and competitor actions. Ask us about our new financing options. Enjoy the flexibility of devising
your own personalised study routine with your programme deadlines via a stream of online content run over
12 months. Preliminary assignment: instructors provide a reading or a small number of readings or video clips
to be read or viewed before the start of classes with a related task scheduled for class 1 in order to 'jump-start'
the learning process. Module 6: Step 4 â€” Selecting a social platform Understand the difference between
paid, earned, and owned media. It takes on a multidisciplinary approach drawing from psychology, consumer
research, marketing science, and behavioural economics that allows a holistic understanding of how
consumers behave. It can be a tangible good, such a clothing item or piece of software, or intangible, like a
service or experience think legal services or a cruise. Pricing strategy is an art and a science, in that it involves
both market data and careful calculations, as well as skillfully balancing between pricing that is too high or too
low, and understanding how skewing either way might damage the brand. Corporate training This programme
can be fully customised and delivered to your staff in-house. The approval is a feedback to the student about
the instructor's assessment of the problem's relevance and the possibilities of producing a good report. Even
though transactions with your company may take place exclusively in-store or online, customers likely interact
with your brand or your specific products in a variety of places. Venue Syllabus This qualification is made up
of nine modules. But through it all, those tenants and fundamentals remain the same. The exact location of our
courses vary, so please make sure you check before attending. The guide has been devised by numerous
marketing industry experts. Our qualifications are world class. How much is the social media marketing
course? The Internet age has caused some changes in the way that marketers work, meaning revising old
marketing processes, concepts, and priorities, and then reconstructing them into forms that work better and
more effectively in this new world of communications. In the event that the minimum pass mark is not met
you will have the opportunity to resit at a later date. Within the framework of the four Ps, promotion refers
primarily to marketing communications. A background in a related discipline is not required â€” the aim of the
Social Media Marketing Specialist Certificate is to allow you to learn everything you need to know about
social media marketing; and to kick-start a new and exciting career. Contact our team Who should take this
social media course? The 4 Ps of Marketing The 4 Ps of marketing include product, price, place, and
promotion. Module 1: An introduction to social media and engagement Understand what social media
marketing is and how it has developed.


