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Modern society is image-obsessed, so radio can maintain its individuality by not following suit. Hallet and
Anderson agree, suggesting that analogue radio will be around for some time to come despite the promises of
a single platform digital future. Similar to Spotify Radio, Last. Also, it may run contrary to your intuition, but
sites such as YouTube, Vimeo, Vevo and all the rest encroach on radio territory too. She has so much sway
that authorities such as the AMC, the mayor of Ahmedabad, and the Police Commissioner all use her show to
directly put out their message, whilst going to Devaki directly for advice on important matters. The BBC also
has a person voice team researching the possibilities of smart speakers, not simply to value the corporation but
to present findings to the industry. People want a lean-back experience while they drive, and radio is the
perfect service for that. Terrestrial radio is growing as well as the Internet and online radio â€” the entire pie is
getting bigger. Whilst the motivations here may differ from broadcaster to broadcaster, there is evidence that
the nature of radio as a purely auditory medium is shifting. If and when that time comes, there will need to be
a full and detailed review of the costs and benefits involved. This works very much in the same way as the
Electronic Programme Guides does for television, it offers an easy way to find content, without the need to
visit each website individually or know their streaming addresses. Here in Madison, Wis. Some of our
proposals have implications for legislation. There is a community for everyone to join â€” whether that is
creatively or as a listener. Because there is still a great deal of uncertainty about the future shape of the
industry, the proposals set out here aim to provide the flexibility to adapt to changing circumstances.
However, if we consider the stream as part of a wider approach, that includes features to make the listening
experience more immersive or more interactive, then the additional costs incurred to both parties could prove
valuable. Radio still has a vital role in fulfilling a range of public purposes â€” a role shared between the BBC,
commercial radio and the new community radio sector â€” and regulation should be focused squarely on
ensuring that those public purposes are met in the interests of listeners as citizens and as consumers. The site
can be accessed through myriad media players, and an application for the iPhone or iPod Touch is available
for download. BBC: The Controller of BBC Radio 1 and 1Xtra, Ben Cooper has been a passionate advocate of
approaches to make radio sit more comfortably in visual spaces, such as Digital TV or to allow the audience to
see funny things or star guests that they hear on the radio. Old retro radio. They may never fully understand
but applications will come that make it accessible to us all. However, this method of transmission could
benefit internet radio stations that want to develop local coverage and keep up to speed with FM radio stations.
At that stage, we envisage a significant simplification of the amount of detail required in formats, along with
standardisation of the requirements for local material in programming, based on the size of station. But you
can also create your own stations from single songs, artists or genres. We believe we need to debate now how
best to regulate the industry as it copes with the transition to digital. In this context, we can see that whilst
online listening in isolation can add benefit for some broadcasters, it is by no means a solution to ensuring
radio defends its position against radio- like rivals such as Rdio rdio. You tell it what you like and, over time,
it learns and improves. In this document, we seek to make the case for new legislation which would allow
greater flexibility in planning for the future by amending the commercial radio licensing process. Just as in
TV, social media has become a second screen for radio where social exchanges online can be as important as
those heard more widely on the radio. The importance of this experiment in hybrid delivery from a broadcaster
of the size and reputation of the BBC cannot be overstated. There is often the added bonus of being able to
access catch-up content too. They want to be able to curate their own highlights, listen when they want and be
able to interact and share with their peers at the touch of a button. From the very beginning, the advantage of
radio has been its ability to boost the imagination via the content being broadcast. In fact, an average data
package of 1GB allows listeners to stream radio for barely an hour a day and then not use their phones at all
for Facebook, YouTube, email At Edinburgh TV festival in , the actor Kevin Spacey spoke elegantly about the
shifting sands of the TV audience, noting that audiences no longer seem to care where their stories came from.
Cracks that are widening all the time as live streaming technology improves and podcast popularity grows.
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Radio and Screens The internet not only offers radio programmes an opportunity to interact with the audience
it also allows broadcasters offer images, video and graphics. It is a change that does required additional skills
to be learnt or talent found Damome: but it seems we are now reaching a key point in the future of our media.
All of this choice is available across a wide range of platforms from traditional AM and FM radio, to digital
radio via DAB, digital television and the internet. And while that has proven to be the case in some spheres e.


