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Cold Stone Creamery's free Franchise Report, will give you detailed need to know about our business, including creating
a business plan, managing inventory.

The two story building has classroom space, a product development laboratory kitchen, and a training store.
An ice cream business inspires a unique kind of entrepreneur to open up shop: the kind of person that loves to
welcome people when they come in, the kind of person that wants to help someone make a good day even
better and a bad day a bit more bearable, and the kind of person who wants to mentor young people who are
ready for their first-ever jobs. These are exactly the feelings that inspire entrepreneurs to open new Cold Stone
Creamery locations in their communities. Other brands will ship their product in prepackaged vats and tubs,
allowing their ice cream to sit frozen for days and often weeks, while Cold Stone Creamery is, in fact, a
creamery! The lawsuit was discussed with former franchisees and the litigation threats with CNBC. Related
Posts. Publicity materials describe it as "smooth and creamy super-premium ice cream. Cold Stone derives its
name from the frozen granite slab that employees use to fold mix-ins into the ice cream. Thank you in advance
for your interest in franchising with Cold Stone Creamery. That is what Cold Stone Creamery is all about. As
an investment opportunity, Cold Stone remains a cut above the rest due to our significant brand recognition,
exceptional training and ongoing support, and our ability to capture an outsize share of the dollars Americans
spend on treats in the communities we serve. History[ edit ] The company was co-founded in by Donald and
Susan Sutherland, [4] who sought ice cream that was neither hard-packed nor soft-serve. However, in
September , Ducey announced he was leaving the company. We will schedule your weeklong training
experience at KTEC, which will cover everything you need to know about our business, including creating a
business plan, managing inventory and supporting your business through savvy marketing. The first major
partnership the company entered into was with Kraft Foods for its Jell-O brand in  With over 1, locations in
the United States, Cold Stone is your chance to realize your full potential as a small business owner, where
your community is waiting for you to help them create memories that will last a lifetime. This is why our
brand has captured the hearts of millions of fans around the world. Three more stores were later opened in
other parts of the country. Patrons first select what flavor of ice cream they would like and then choose from a
number of mix-ins to be folded into the ice cream. Brands such as Dunkin' Donuts and Five Guys were
highlighted as successful franchise brands. We produce all of the ice cream in store locations, using the finest
ingredients and state-of-the-art, easy-to-use ice cream machines. The article included claims by franchisees
that the company had misrepresented the average revenues of Cold Stone stores and acted in ways that
reduced stores' profit margins. As a franchisor, we have designed Cold Stone Creamery to be an easy-to-run,
easy-to-scale business. Be prepared for hard work, but the hard work is worth it! For Terry Sedmak , a
longtime owner of two Cold Stone Creamery franchises in Michigan, the fact that his businesses continue to
thrive well-over a decade after opening is the result of sharing his passion for ice cream with his community
and the teenagers that make up his crew. Mix-ins include candies, nuts, brownies and syrups. The creamery
part of Cold Stone Creamery is real: we make our ice cream fresh in-house, which gives our ice cream an
artisanal quality, and a taste that becomes a craving that creates customer loyalty. Because the pudding
additives cause the ice cream to gel, it was recently noted that these flavors do not melt. An apparently
successful Cold Stone franchise was also featured. From marketing, to training, to ongoing coaching,
franchising with Cold Stone Creamery means that you will never be alone in your business. These former
franchises claim that the parent company opens locations too close to each other, requires expensive
remodeling and overstates potential revenues and income. Cold Stone Creamery is unique to other ice cream
franchise concepts because our ice cream is made fresh in store locations. The venture is designed to bring in
customers on a year-round basis as opposed to the seasonal draws that each company experiences. The best
part about Cold Stone Creamery is that we get to make people happy. New franchisees are welcomed into the
Cold Stone Creamery family with open arms, and the culture is inclusive, accessible and encouraging. Based
in Toronto, Ontario the Serruyas comes with decades of franchising experience. Once you submit your
information, you will receive an email with a link to the free Cold Stone Creamery Franchise Report, which
will give you detailed franchise information about our brand, as well as outline the requirements to franchise
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with us. A member of our franchising staff will call you. Cold Stone Creamery is more relevant than ever, and
our goal is to open hundreds of locations in North America and internationally in the coming years.


