
AN ANALYSIS OF THE SUCCESS OF THE ALS ICE BUCKET CHALLENGE

The ALS ice bucket challenge: Analysis of why it went viral Bearing out that it was a social media success was not only
video views but.

Digital channels are more viral than traditional ways. This optimized each video to friends, friends of friends,
and friends of those friends. In the case of ALS association, where its customers are the donators, digital
marketing in general and ice bucket challenge campaign specifically was very successful sending ALS
association message to its customers , "We need your help to support ALS disease patients". The page is an
important channel to share event details with the association's supporters. It has a lot of excitement to see
people dumping a bucket of ice water over their heads specially if these people are famous and recognized on
the society. Every video has the great components of a viral posting â€¦ funny, cause worthy, visually
appealing, and personable. While enthusiasm around the ice bucket has waned, supporters are encouraged to
take the challenge every August as just one of many ways to help support ALS research. Though it is not an
easy job to do this study on an organization that doesn't sell any products, the selected entity to do this
research was one of the non-profit organizations in the USA called "ALS Association". They feel proud that
they contribute to that activity by doing two things: First they some of them donate to the association and
secondly they promote the awareness of this disease and in top of that they had a shared experience with
others they would not have if not for the charity purpose. To educate new supporters on ways they could help
the cause after dousing themselves in ice water, the ALS Association introduced the hashtag ChallengeALS.
The exposure from the Ice Bucket Challenge has led to noteworthy progress in the last four years. The walk to
defeat ALS has significant increase in participation with the continuous use of digital channels such as mobile
applications and YouTube ads. Let us know! What content are they interested in? Because the epigenome is
impacted not only by internal but also by external environmental factors, it is possible that these gene
expression changes play a central role in initiating sporadic ALS cases. The first task was getting to know
these new donors through audience research and analysis. And nope, we don't source our examples from our
editing service! Selection of campaign time was ideal as it was on the middle of summer when the weather is
acceptable in most places for such an adventure. What makes you cringe? Researchers and doctors hope that
similar results to those observed in the rodents are seen in the human participants. Future work will likely
involve focusing more attention on the role of epigenetics, defined as changes in the expression of genes that
are not caused by actual changes in DNA sequence, in the development of ALS. In addition to that, there were
around , new donors. The combination of YouTube and Facebook can make anything published their go viral.
We embraced it and helped as best we could. When citing an essay from our library, you can use "Kibin" as
the author. It shows non-profits and for-profits organizations the power of digital marketing and highlight the
benefits of social media to an effective marketing campaign. For now, it is imperative that we continue to look
up at the stars and not down at our feet, as Stephen Hawking taught while he himself dealt with the challenges
of ALS. The same study found that more cause marketers were citing brand awareness and engagement as
goals after the challengeâ€”up 14 percent and 19 percent, respectively. As an example, the ALS association
Western Pennsylvania chapter had a substantial increase in the total number of walk participants at the last
event held in Pittsburgh where there were 1, participants in the event of compared to 3, participants in 
Celebrity appeal. This dream would have cost billions of dollars and would be for few seconds and would
involve a lot of arrangements and efforts. It peaks a certain interest that appeals to all social media users. It is
clear that a combination of well constructed social media campaign with the selection of a good timing along
with a kind of CRM for donators relationship management can guarantee the continuity of this success of ALS
Association and of any other organization who transformed its old traditional marketing methodologies to
digital ones. The campaign aimed to tap into the competitive nature of those ice-bucket donors. For every one
challenge completed at least 3 to 4 others were tagged - one tag for the original challenger and three tags for
the newly challenged. They're not intended to be submitted as your own work, so we don't waste time
removing every error. Nonetheless the campaign has been extremely successful considering that last year in
July and August the organization raised just 2. Page 15 of 15 Related Papers. Few days after the campaign,
NY times announced that people shared about 1. The outcome of Ice Bucket challenge campaign would not be
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achieved if normal advertisement on newspapers or TV were made. You know how looking at a math problem
similar to the one you're stuck on can help you get unstuck? Bush, Oprah Winfrey and Bill Gates. In addition,
the cost to jump-start the marketing campaign was very minimal. Photo Illustration: Dianna McDougall;
Source: Getty Images Plotting its next move The ALS Association started using its blog and social media
channels to communicate with its audience not only about the Ice Bucket Challenge, but also about the disease
in general and other ways to support the cause.


